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Cool, calm 
and collected

Koi ponds offer 
locals a little oasis

Create the perfect 
picture hanger

Plant a native with 
a rosy outlook
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Koi ponds offer locals a little oasis
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Water cascades into the backyard koi pond of Zack Herlick, 
a resident of Woodside. Photo by Veronica Weber. 
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The 2015 Fall Home + Garden Design story, “Lightbulb basics,” incorrectly 

stated the measurement unit for light color, which is Kelvin. The Weekly 

regrets the error. To request a correction, contact publication editor Brenna 

Malmberg at 650-223-6511, bmalmberg@paweekly.com or P.O. Box 

1610, Palo Alto, CA 94302.

850 Santa Cruz Ave.
Menlo Park, CA 94025  •  650-521-0778
Monday-Saturday 10-5  |  Sunday 11-4

HOME+GARDEN

DESIGN W
IN

TER
 2

016



T E C H  L I F E

With the smart herb garden from Click & Grow, gardeners 

— and those without a green thumb — can grow herbs and 

more without much effort. It requires a little power and a little 

water, but after that, the smart garden takes care of itself and lives 

up to its name.

“You can grow them from the moment you receive them,” says 

Liina Ilves, Click & Grow marketing manager. 

This garden/tech bundle sells for about $60 on its website (us.

clickandgrow.com), and includes three plant pods, a light with a 

built-in timer, the company’s Smart Soil and a power cord. Once 

plugged in, an LED grow lamp provides light to the growing 

plants and operates on 6 watts, which only runs the user about 

$3 to $5 a year. The water reservoir can hold up to a month’s 

worth of water, quenching the plants’ thirst for long stretches. 

And because the plants’ life cycles range from two to six months, 

gardeners only have to refill the water supply a few times. 

“The goal has always been to make it fool 

proof,” Ilves says. 

Even though high-tech gardeners 

will start with only basil or a combi-

nation of basil, thyme and lemon 

balm, they can diversify by buy-

ing plant refills, such as laven-

der, petunias, chili peppers 

and wild strawberries. 

But, the mini tomato 

refill continues to be 

the most popular, 

Ilves says.

The garden’s design 

Top: The smart herb garden kit from Click & Grow includes three plant pods, a light, water reservoir and a power cord. 
This system allows gardeners to grow herbs and more inside without much effort. Smart herb garden users can buy plant 
refills, such as wild strawberries, at right. Photos courtesy of Click & Grow.

Smart garden makes easy 
work of growing plants
CLICK & GROW’S STAFF ARE INCUBATING 

NEW IDEAS IN MOUNTAIN VIEW

by Brenna Malmberg

4  |  HOME + GARDEN DESIGN

(continued on page 6)
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stems back to Click & Grow’s first product, the 

smart pot, which was released in 2011. Mattias 

Lepp, the founder, wanted to keep the user 

experience and design simple, Ilves says. 

“He spoke with a lot of designers and 

came up with this design: sleek, clean, 

Nordic,” she says.

The smart herb garden’s design has 

since been accented by colors — green and 

orange — yet, the classic white continues to 

reign as the favorite, Ilves says.

Today, more than 300,000 smart herb gardens 

have been sold worldwide, including some from 

the downtown Palo Alto store b8ta, located at 516 

Bryant St. This brick-and-mortar store, which 

opened Dec. 11, allows locals to buy — and see — 

the latest tech, including the smart herb garden. 

“We saw a problem with the traditional brick-

and-mortar store,” says Nick Mann, one of four 

founders of b8ta. “In a box on a shelf, it can be 

hard to tell what the product does.”

For the smart garden, the b8ta staff actually 

grew their own plants, which allowed them to 

tell the product’s story and show customers the 

sprouting results.

And as expected from a high-tech gardening 

company, Click & Grow — a startup out of 

Estonia — continues to grow thanks to crowd-

funding and Silicon Valley insight. The company 

launched a Kickstarter campaign for the smart 

herb garden in March 2013, and within 48 hours, 

the project was funded. 

“It was really overwhelming,” Ilves says. “We 

really had to focus to make things work. I don’t 

think we were ready for it to get that big.”

Then, in 2015, some startup staff members 

planted roots in the Bay Area to work on develop-

ing a larger garden, which it calls a smart farm, at 

Y Combinator in Mountain View. 

“The problem we tackled wasn’t how do we get 

something to market, it was how do we expand 

the current horizon of the company,” said Qasar 

Younis, Y Combinator partner and chief operating 

officer. 

Younis credits Silicon Valley’s technical talent, 

sophisticated technology investors and mature 

ecosystem for the area’s ability to grow companies, 

and in turn, that’s exactly why Click & Grow 

made the trip: “As a tech startup,” Ilves says, 

“there aren’t better places to gain insight and great 

ideas.” H+G

(continued from page 4)

T E C H  L I F E

Smart herb 
garden users 
can buy 
plant refills, 
such as 
lavender. 
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Call for FREE Design Consultation
650-595-9999
www.closetfactory.com

Scan
for Yelp
Reviews

CUSTOM CLOSETS | HOME OFFICES | PANTRIES | LAUNDRY ROOMS | GARAGES AND MORE...

©2014 Closet Factory. All rights reserved. CA Lic.#931740

www.facebook.com/closetfactory 
follow us: www.twitter.com/closetfactory

20% OFF
Plus FREE Installation
Some restrictions apply.

My Closet. 
My Home. My Style.  
My Budget. My Life.



8  |  HOME + GARDEN DESIGN

P R O  T I P S

Color conspiracy
CURATED COLORS MAY NOT FIT 
YOUR PERSONAL STYLE
by Risë Krag

Have you ever wondered why everywhere you look, 

there is the same color shown in furnishings, 

appliances and decor? Are you tired of gray carpets, 

gray sofas, gray wall colors and gray and white stone? 

This isn’t a coincidence, but rather an organized pro-

cess curated by a selected few.

 Every four years the International Colour 

Organization meets and presents their individual 

predictions. This is an invitation-only membership, 

and panelists are voted in by their peers. The panel 

is comprised of experts from all fields who have an 

understanding of color. New selections are inspired by 

elements from nature, a piece of wallpaper or a woven 

textile. Labels to describe the new colors could refer to 

the environment or international social commentary. 

The total offerings of the members are edited and 

comprise the next color forecast.

 The group was originally formed to help retailers 

avoid costly mistakes with unsold merchandise, but 

since then has set precedence in home finishes, fur-

niture, accessories and even cars. Fashion continues 

to have their own forecasting advisory group as the 

industry moves at a rapid pace, and relies on short-lived 

styles to generate high turnover and commerce.

 The result of these coordinated color forecasts are 

generated across a broad spectrum for our industry. 

For the home, this may include kitchen and bathroom 

countertops and f loors, bedroom furnishings and 

(continued on page 10)

The cool colors 
add a calm to the 

room. Photo by 
Dean Birinyi.
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Making The 

650.201.1010
Dan.Ziony@CBNorCal.com
CA DRE #01380339

www.DanZiony.com

Dan Ziony
Serving buyers and sellers in Palo Alto,  
Menlo Park, Atherton, Portola Valley, Woodside, 
Los Altos, Los Altos Hills and other Peninsula  
communities for more than a decade
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We Show You How!
Come ask the experts. 

Our knowledgeable staff is here to 
help guide you through your next 

home improvement project.

BARRON PARK 
SUPPLY CO.

Plumbing • Heating • Electrical • Irrigation

DON’T WASTE YOUR TIME AT THE BIG BOX STORES

WWW.BARRONPARKSUPPLY.COM

COME VISIT OUR NEW 
EXPANDED SHOWROOM

300 W. EL CAMINO REAL 
MOUNTAIN VIEW 94040

linens, living room and family room furniture and window covering. 

Appliances are also coordinated with the forecast colors. Magazines, 

ads for real estate sales and any items that are featured for the home are 

also shown in prescribed environments. 

 What does this mean for the interior design industry? I still believe 

that certain principles and fundamentals of good design are timeless, 

and not all trends or color forecasts are appropriate for every space. Is 

a well-designed room in good taste because it aligns with the current 

forecast? Or, would we expect a room to be well-designed because 

it addresses the individuality of the space with selections that are 

perfectly tailored, regardless if it is on-trend? I would say that while 

color forecasting may work for large retailers, it is better to select colors 

that are personal favorites or that are an extensions of your surround-

ing environment. A home is your personal expression, and you have 

a choice in your selection. It could be warm, cool, neutral or vibrant. 

Colors could be layered. Colors can be highlighted in rugs, furnishings 

or art work.

 In 2016, we can expect to see a shift to warmer shades, with pastels, 

olive green and ruby accents. This may or may not be your preference, 

and again, I am an advocate for making selections 

that are personal and not limited by trends. H+G

P R O  T I P S

A warm, red wall brings drama to a dining room. Risë Krag, founder of RKI 
Interior Design, says people can expect to see warmer shades in 2016. Photo 
by Bernard André.

Risë Krag, ASID, associate AIA, IESGG, is the founder of 
RKI Interior Design, a full-service interior-design firm. She 
can be reached at 650-854-9090. Design problems 
can be sent directly to rki@rkiinteriordesign.com.

(continued from page 8)
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2016 REMODELING
WORKSHOP 

SERIES:
YOUR BLUEPRINT FOR A
SUCCESSFUL REMODEL

The key to your perfect remodel
starts with education, leads
to inspiration and ends with

your dream renovation.

Enroll in one of our workshops today!
650.230.2900

info@harrell-remodeling.com or
harrell-remodeling.com 
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Picture perfect
WOODWORKING HOBBYIST 
SHARES PICTURE HANGER 
PROCESS

text and photos by Brenna Malmberg

A woodworking class at the Palo Alto Adult 

School turned into a little business for Los 

Altos resident Rhonda Stieber. Since her intro-

duction to the craft more than five years ago, she 

has learned woodworking basics, such as read-

ing plans, using tools and staying safe, and has 

invested in her own miter saw and hand sander. 

Then in 2013, she opened her own Etsy shop, 

Treetop Woodworks (etsy.com/shop/treetop-

woodworks). This online platform has allowed 

her to sell more than 1,200 of her handmade, 

rustic wares to people around the world. 

“This is definitely a hobby,” she said. “It has 

to fit into my nights and weekends.”

A high-tech professional by day, Stieber 

enjoys that her hobby keeps her busy, especially 

during the holiday season. Custom orders also 

stretch her creativity and business, such as the 

dog leash hooks with treat jars. 

“I’m inspired by customers,” she says. “It’s so 

fun to work with them.”

(continued on page 16)

MATERIALS NEEDED:
•  piece of wood (length can vary)

•  clothespins

•  twine

•  sander/sandpaper

•  wood stain

•  cloth/rag

•  paint brush

•  wood sealer, such as polyurethane

•  two screw eye rings

•  two D-ring/triangle hangers 

with screws

•  scissors

•  hammer (optional)

•  nails (optional)

Rhonda Stieber, a resident of Los Altos, displays her children’s 
artwork on her handmade, rustic picture hanger. She sells her 
woodworking projects on her Etsy shop, Treetop Woodworks. 
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“For more than 55 years, Midtown Realty has been 
assisting its neighbors and friends with one of the 
most important purchases in their life… their home! 
At Midtown Realty, we are dedicated to working with 
people, not clients. We sell homes, not houses and 
Palo Alto is our home, not a branch office. Year after 
year people trust us to help with their most important 
investment, their home. You too can count on us for 
all your real estate needs. Give us a call today.”

Midtown Realty, Inc.  
Real Results, Real Estate

Your Neighborhood  
Midtown Realty Team

Jane Volpe
Realtor/MBA

Joann Weber
Property  

Manager Realtor

Leslie Zeisler
Realtor, SRES

Tim Foy
Broker/Owner

Chris Taylor
Realtor

Lisa Knox
Realtor

Yamei Yee
Realtor

Rosemary 
Prince
Realtor 

SungHee 
Clemenson

Realtor

Chris Marino
Realtor

2775 Middlefield Rd, Palo Alto • Phone: (650)321-1596  Fax: (650)328-1809
See our local listings online at — www. midtownpaloalto.com    BRE# 1900986

REAL RESULTS, REAL ESTATE

SOLD

SOLD

SOLD
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2 Sand the piece of wood, focusing on the edges so that they 
are smooth. Stieber, who prefers a more rustic look, does 

extra sanding on the corners. In addition, she distresses the 
wood with a hammer and nails by beating random holes and 
cuts into the piece of wood.

3 Apply a wood stain with a cloth or rag. The color of 
the stain is up to the do-it-yourselfer. She typically lets 

the stain sit for three to four minutes before wiping it off 
the wood. Then, she lets the piece dry for at least 24 hours. 
Stieber likes a dark walnut stain made by Minwax, and rec-
ommends that people test different stains on a scrap piece or 
the back of the project before staining the entire piece. 

4 Use a paint brush to apply a wood sealer, such as Varathane 
polyurethane. Stieber uses a fast-drying satin finish and 

applies two coats (follow directions on product for best results).

1 Cut a piece of wood to the desired length. For example, 
Stieber offers 24- and 28-inch-long options. The length is 

determined by the space you have for the picture hanger and 
the number of items you wish to hang from it. Stieber says 
that home improvement store staff can cut pieces to specific 
lengths. She recommends 1-by-6-inch or 1-by-4-inch pieces 
cut to the desired length. 5 Attach the two D-ring/triangle hangers on the back with 

their screws in the same fashion (same distance from end 
and at same height). These will allow you to hang the picture 
hanger on the wall. Twist the screw eye rings into the front 
of the stained, sealed piece of wood. Each ring should be 
screwed in the same distance from the end at the same height. 
These will be used to affix the twine to the piece. 

6 Cut a piece of twine that is about 6 inches longer than the 
distance between the two screw eye rings. Then, thread 

the twine through the middle circle on the clothespins so 
that they can slide back and forth on the twine. Use as many 
clothespins as needed for your picture hanger. 

7 Tie the twine to the screw eye rings with a knot. Once 
secured, cut away any excess twine.

8 Hang up your finished wookworking project, and 
add photos and artwork for all to enjoy. H+G

Calling all crafters and do-it-yourselfers:
In each edition of Home & Garden Design, this Do-It-Yourself 

section will feature a project and simple steps to help local residents 

go from zero to beautiful in their own home or garden. If you have a 

project or skill you would like to share, please email publication edi-

tor Brenna Malmberg at bmalmberg@embarcaderopublishing.com.
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DogWatch of the Bay Area  
and Northern California 
Serving the Greater Bay Area, Truckee and Tahoe. 

www.DogWatchService.com

Hidden Fence
DogWatch® 

The only 
“Premium Selection” 

CA. Lic. #784739

The Best Buy Seal and other licensed materials are registered certification marks and trademarks of Consumers Digest Communications, LLC, used under license.

Smart products for today’s pets.™

(877) 236-4626

Freedom. Safety.
Happy dogs. Peace of mind.

HIDDEN FENCES

Caring for your trees... 
Adding Value to your Property

 541 W. Capitol Expwy #287 San Jose
(408) 836-9147  |  Fax: (408)728-7598
www.bayareatreespecialist.com
Lic. #836837
Certified Arborist & Tree Risk Assessors on staff

Tree Services:
• Aesthetic Pruning

• Vista Pruning

• Crown Reduction

•  End-weight reduction  
of trees

• Tree Installation

•  Large and precarious tree  
& stump removal 

• Arborist Reports

• Root Feeding/Fertilization

• Disease & pest control in trees 

10% off  

Tree Service  
Estimate

*present coupon at time of quote 
 

minimum job cost $300, max savings $500.
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Cool, calm 
and collected
KOI PONDS OFFER 
LOCALS A LITTLE OASIS

by Brenna Malmberg 
photos by Veronica Weber

During the winter months, Zack 

Herlick’s koi fish slowly mill around 

near the bottom of his ponds. Bald cypress 

trees stand tall, sprouting from a pile of 

rocks submerged in the water. At their feet, 

water lilies and cannas add a soft green to 

the scene. 

It’s just a slower time of year for the fish 

and their habitat. Their metabolisms slow, 

putting them into what Herlick calls a 

light hibernation during the coolest parts 

of the year. This doesn’t stop Herlick from 

sitting at the pond’s edge, enjoying their 

calming company. 

“As long as it doesn’t freeze on the 

bottom, they are fine,” he says. “They are 

hardy fish.”

Herlick hasn’t always known this, but 

has rather gleaned it during years of 

research and experience. As he has a 

background in finance, the world of koi 

fish and their habitats was completely for-

eign to him — just like the koi fish them-

selves — when he and his family moved 

into their Woodside home in 2006. Their 

new home in the countryside came with 

two koi/garden ponds: a 2,000-gallon, 

more traditional pond in the backyard and 

a shallow, 10,000-gallon pond just down 

the slope from their front door. 

Today, almost 10 years into his koi hobby, 

Herlick is a certified koi health advis-

er through the Associated Koi Clubs of 

America program. This role allows him to 

help other koi keepers avoid the trials and 

errors that can come with raising koi fish.
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“This is a very vulnerable time for the fish,” Herlick says, 

speaking of the coming transition from winter to spring.  

That’s because pathogens can be waking up, like much of 

the budding world around them, but the fish could still be 

in a “light hibernation” when the temperatures are between 

47 and 62, he says. To keep this problem at 

bay, Herlick urges koi pond owners to invest 

time in cleaning their ponds, like he will do. 

This includes cutting back plants, cleaning 

f ilters and routinely checking the water’s 

pH, ammonia and nitrite levels. In addition, 

owners shouldn’t be overfeeding their f ish. 

Herlick says the grazing fish need little to no 

food in the cold months. 

“In this area,” he says, “I won’t feed through 

the winter until about April.”

As a general guide, he keeps to a feeding 

schedule that depends on the temperature: 

• below 50 degrees: never feed.

• 50-60 degrees: rarely feed.

• 60-70 degrees: start feeding. 

• above 70 degrees: feed frequently. 

“Only give them what they can consume in the first couple of 

minutes,” he says. 

After those few minutes, koi keepers should skim away any 

excess, he says. If it isn’t collected, it will build up on the sides 

and bottom of the pond, creating a bacteria-rich environment 

that can be harmful to the fish. This is especially important 

for Herlick because his ponds aren’t traditional koi ponds, but 

instead hybrid koi and garden ponds, with sloped sides and 

plants submerged in the water.

In contrast, traditional koi ponds have straight sides. The 

edges help keep the pond clean and in turn the fish healthy. Dan 

Rutledge, co-owner of a koi pond and aquatic landscape company 

called Pond Life, says Japanese breeders don’t 

use any plants or rocks in their ponds. He says 

many locals still want the plants and visual ele-

ments, so he works to create ponds that give the 

illusion of plants in the water but avoid prob-

lems such as introducing parasites to the water. 

He got his start in koi back in the late 1970s, 

keeping his own koi and joining local koi 

associations, such as the Santa Clara Valley Koi 

& Water Garden Club. And then in 2004, he 

officially started building ponds. 

“I want to help people create a pond that 

allows the koi to grow and is a well-balanced 

pond,” he says. 

When considering a pond, Rutledge said space and time 

commitment drive the design decisions. A traditional koi pond 

ranges from 5,000 to 6,000 gallons and sinks into the ground 

at least 3 1/2 feet. The depth keeps the water temperature more 

consistent and warmer on the bottom, he says. Plus, the depth 

deters predators such as  herons because they can’t stand in water 

of that depth. Owners can also add nets above the pond to keep 

predators out, but Rutledge avoids that option when he can. 

(continued on next page)

“There is nothing 
like watching the 

colors of the koi as 
they swim around. 
The Japanese call 
them living jewels.”

Dan Rutledge, 
co-owner of Pond Life

Left: Zack Herlick feeds the koi in his front yard pond. To keep predators away from the shallow pond, Herlick runs lines over the top. Above: Koi fish 
swim around near the surface of Herlick’s backyard pond. 

K O I  P O N D S
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“There is no such thing as a predator-proof pond,” he says. 

“My preference is to not have to net the pond, so you can 

appreciate it.”

Beyond the hole in the ground, pond builders have to 

consider their material, which can range from concrete and 

a rubber liner to fiberglass or a compound called gunite. 

Rutledge prefers the gunite option because it is less likely to 

leak and doesn’t have folds, which can trap bacteria, like a 

rubber liner does. 

Next, pond owners have to consider their level of mainte-

nance commitment. 

“There is no such thing as a maintenance free pond,” he says, 

“but there are systems today that are very close to none.”

Rutledge says there are filters on the market for just about 

any need.

“I want to match the system to the client,” he says. “I don’t 

want them to be disgusted with it in a few years and want 

to get rid of it.”

Especially because he takes care of koi fish and builds ponds 

for their stress relieving — not inducing — characteristics. 

“Water features are one of the most relaxing things you 

can have on your property,” Rutledge says. “There is noth-

ing like watching the colors of the koi as they swim around. 

The Japanese call them living jewels, and it is the truth. 

They are just like living jewels. It’s very relaxing.” H+G

(continued from previous page)

Herlick reclines near the edge of his front yard pond, enjoying the calm water 
and tall trees.
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Did you buy anything this holiday season? Chances are your name was added to a mailing list of 
some kind if you did. That means you may start getting junk mail.

Recycling your junk mail is good, but stopping it from coming in the first place is even 
better.  Stopping junk mail is a form of waste reduction (better than recycling) and is a way 
to help us reach our Zero Waste goal.

Junk mail wastes an incredible amount of natural resources and contributes to climate change. 
Each year, more than 100 million trees’ worth of bulk mail arrives in American mailboxes— 
that’s the equivalent of deforesting the entire Rocky Mountain National Park every four months. 
The production and disposal of direct mail consumes more energy than 3 million cars and over 
28 billion gallons of water.

There are do-it-yourself options or you can hire a service that will contact companies for 
you. Whichever option’s right for you, start now. Visit www.cityofpaloalto.org/junkmail 
to get the tools and information you need to stop your junk mail. 

Learn how to stop junk mail.

It’s good to recycle your junk mail. 
It’s even better to stop getting it.

www.zerowastepaloalto.org
zerowaste@cityofpaloalto.org
(650) 496-5910

JUNK MAIL 
JUNK YOUR
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California native 
with a rosy outlook
SHOWY BUCKWHEAT VARIETY 
THAT’S READY FOR PLANTING NOW
by Ruth Handel

Melanie Cross and Jean Struthers take a break from splitting a 

nursery of tiny seedlings into a kinder garden of individual 

pots to peer at a gawky buckwheat plant. “Hairy knees!” they chortle 

together. Welcome to botanical humor.

Rosy buckwheat, or Eriogonum grande rubescens, is one of the 

showiest of the 250 species of this native Californian, which can be 

found growing from the Channel Islands to among rugged inland 

chaparral. Eriogonum or literally “woolly knees,” comes from the Greek 

for the first species named, referencing the hairy nodes of the stems. 

Check out the “Jepson Herbarium,” an exhaustive guide of California’s 

flora from the University of California, Berkeley, and further prepare 

for a vocabulary quiz show: The buckwheat stems are also known as the 

peduncle. The main stalk carries the inflorescence, or flower cluster. And 

then, the perianth, or flower, is generally white to red or yellow. 

The nonedible f lowering buckwheat grows 1- to 2-feet tall in 

mounded clumps that can spread 2 to 3 feet across — a good anchor 

plant. The leaves are evergreen and are spoon-shaped or oval. What 

looks like a broad pink f lower is actually a cluster of tiny f lowers, or 

in botany speak, the inflorescence is an umbrella of one to two spheres 

of densely clustered f lowers. The pollinator attracts butterf lies, bees 

and birds — and deer.

When it comes to planting rosy buckwheat, Cross and Struthers 

chime in together again: “Dig a hole, water the hole and drop in the 

plant.” They suggest slightly mounding a 1-gallon plant so the crown 

is an inch above ground, which ensures good drainage. The duo rec-

ommends planting the f lower between November and February and 

watering lightly in the winter and not at all in the summer. The plant 

has evolved to grow during the wetter winter months and stay dry in 

the heat. But, they also say, summer moisture will breed fungus and 

hold bacteria that may kill the plant.

Jean Struthers should know — she founded the Santa Clara 

Chapter of the California Native Plant Society in 1996, building 

out the space with a hefty donation from local philanthropist David 

Packard. Located in Los Altos Hills on the Hidden Villa property, 

the society’s 70-foot greenhouse (built mostly by Struthers’ husband) 

protects the hundreds of seedlings being readied for the monthly 

member sale. A biannual sale for nonmembers takes place in fall and 

spring, and in winter the space is open for visitors to help with work 

on Wednesdays and Thursdays from noon to 3 p.m.

Melanie Cross, now the chapter’s director after Struthers retired, says 

the rosy buckwheat will thank you by staying in bloom from June until 

late summer. While the brightly colored flowers redden and brown, 

gardeners often let them dry up on the stems to use for arrangements and 

to provide seed for foraging birds. And look for the bees, because, well, 

they think the woolly knees are also the bees’ knees. H+G

A gray hairstreak butterfly lands on a blooming rosy buckwheat plant, which 
is a California native. Photo courtesy of Clare M. Staveley.

Rosy buckwheat is one of the showiest of the 250 buckwheat varieties. Photo courtesy of Yerba Buena Nursery, yerbabuenanursery.com.
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Exquisite beauty, life-long quality, truly one of a kind.
650.327.5040  |  STEPHENMILLERGALLERY.COM   |   MENLO PARK

Build on beautiful.
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